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WHAT WE DO

• Work with municipal staff, subregions, 
arts and culture stakeholders, and others 
to support cultural planning, creative 
placemaking, public art, and policy-
making to ensure that arts and culture 
can thrive

• Advocate on issues at the state level and 
work in collaboration with other regional 
planning agencies and statewide 
partners



WHY WE DO THIS WORK

• Arts, culture, and creativity are essential to 
healthy, resilient, vibrant communities.

• The challenges we face as a society today 
require creativity and require changes to 
how we understand what is possible

• Government must ensure that creative and 
cultural career paths are available and 
equitable for all and provide opportunities 
for the arts and culture sector to engage in 
planning efforts.



Arts and culture is a dynamic manifestation of human 
diversity, activity, and expression. It strengthens and amplifies 
human and physical assets of place – making it an essential 
competency and practice  for planners



DEFINITIONS
• ART is an expression of  human creative skill and imagination 

generating works to be appreciated primarily for their 
beauty or emotional power. 

• CULTURE encompasses the customs, arts, social institutions, 
and other manifestations of  human intellectual achievements of 
a particular nation, people, or other social group. Culture 
can also refer to attitudes, behaviors, and norms 
characteristic of a place as influenced by the people who, 
live, work, play, and pass through a place.

Adapted from the Oxford English Dictionary



What kinds of resources do 
planning and community 
development departments need 
to understand how they can 
engage arts, culture, and 
creativity?



THE ARTS & PLANNING TOOLKIT 1.0 (2015)

A framework for 
understanding the 
many ways in 
which arts and 
culture can infuse 
innovation and 
creativity into the 
disciplines of 
planning.

www.artsandplanning.org



THE ARTS & PLANNING TOOLKIT 2.0

A framework for 
understanding the 
many ways in 
which arts and 
culture can infuse 
innovation and 
creativity into the 
disciplines of 
planning.



TOOLS AND APPROACHES



PRACTICES



PLACE



PEOPLE



CASE STUDIES



IMPLEMENTING THE TOOLKIT AT MAPC



Trainings and workshops

IMPLEMENTING THE TOOLKIT AT MAPC

Arts and cultural data 
and policy



IMPLEMENTING THE TOOLKIT THROUGH APA

MISSION
To transform the planning profession through 
arts and culture.

Arts & Planning Division



LEARN MORE AND CONNECT

https://www.mapc.org/our-work/expertise/arts-and-culture/

Annis Sengupta, PhD
MAPC Director of Arts and Culture

asengupta@mapc.org

https://planning.org/divisions/arts/https://artsandplanning.mapc.org
/
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